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MARCH 29, 2008: McDONALD’S GOING BLACK TO RAISE AWARENESS
Golden arches throughout Chicagoland to be turned off
this weekend in support of “Earth Hour 2008” observance
OAK BROOK, IL (March 26, 2008) - The McDonald’s Operators of Chicago and Northwest Indiana (MOCNI) will be joining the ranks of energy conservationists worldwide on March 29th, in support of the first-ever “Earth Hour 2008” in the U.S.  That evening, beginning from 8:00 p.m. to 9 p.m., road sign lights for 485 Illinois McDonald’s restaurants will be shut off.  The arches will go black in a dramatic move to raise awareness about global warming, and the critical importance of energy conservation.

The World Wildlife Fund (WWF) introduced “Earth Hour” in Sydney, Australia in 2007, with 2,600 businesses and more than 2.2 million people agreeing to turn off their lights.  This year, the program is expanding worldwide to include Chicago, and seven other major North American cities, among them:  Phoenix, Atlanta, San Francisco, Toronto, Montreal, Vancouver and Ottawa.  Earth Hour’s international scope also includes the cities of Bangkok, Thailand, Dublin, Ireland, Tel Aviv, Israel and Copenhagen, Denmark.

As family-oriented industry leaders, MOCNI readily signed on as participants in “Earth Hour” 2008 in McDonald’s hometown of Chicago, the lead city for the campaign in the United States.  By letting the golden arches go dark this weekend, McDonald’s owner-operators are taking proactive advantage of an opportunity to help call attention to the planet’s rapidly changing climate, as well as demonstrating the importance of individuals as well as business owners doing something about it.

“Environmental issues have a huge impact on African-Americans and the global community,” says Thom Brown, MOCNI Public Relations Chairman and Vice-President of the Black McDonald’s Operators Association of Chicago.  “We are proud to help raise awareness through this worldwide campaign,” he continues.  This is but one small step that we all can easily take, but it can have an enormous impact — both symbolic and actual — on how many people approach environmental issues in the future.” 

Following Chicago, homes, businesses and other institutions in participating cities will turn off their lights 
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at 8:00 p.m. in their respective time zones to support finding solutions to global warming.  More than 11,000 businesses and 180,000 people globally have agreed to participate. 

About McDonald’s

McDonald's USA, LLC, is the leading foodservice provider in the United States serving a variety of wholesome foods made from quality ingredients to millions of customers every day.  More than 80 percent of McDonald's 13,700 U.S. restaurants are independently owned and operated by local franchisees.  For more information about McDonald's visit www.mcdonalds.com.
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